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CORPORATE SOCIAL RESPONSIBILITY

x Obligation to take action that protects and
Improves both the welfare of society as a whole
and the interests of organizations



ARGUMENTS FOR BUSINESS PERFORMING

SOCIAL RESPONSIBILITY ACTIVITIES

x Businesses have significant impact on the way
soclety exists

x They have the responsibility to help maintain
and improve the overall welfare of society

x Profitability and growth go hand in hand with
responsible treatment of employees,
customers, and the community



ARGUMENTS AGAINST BUSINESS PERFORMING

SOCIAL RESPONSIBILITY ACTIVITIES

x Conflict of interest that could potentially cause
the demise of business as it is known today

x Social responsi
because it com

oility activities may be unethical
nels managers to spend money

on some individuals that rightfully belongs to
other individuals

x |t costs too much money



MANAGERS SHOULD MAKE AN EFFORT TO:

x Perform all legally required social responsibility
activities
x Consider voluntarily performing social

responsibility activities beyond those legally
required

x Inform all relevant individuals of the extent to
which the organization will become involved in
performing social responsibility activities
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x Social obligation approach- confine social
responsibility to existing legislation

x Social responsibility approach- business have
economic and societal goals

x Social responsiveness approach- have
economic and societal goals as well as the
obligation to anticipate potential social
problems and work actively toward preventing
their occurrence.



STARBUCKS COFFEE

x a Hewitt Associates Starbucks Partner View Survey found
that Starbucks employees have an 82% job satisfaction rate
as compared to the industry average of 50% (Dobkowski,
2005)

x Partnership with Ethiopia

x "As part of this commitment, 100 percent of the company's
coffee will be responsibly grown and ethically traded; 100
percent of cups will be reusable or recyclable; the
company will significantly reduce its environmental footprint
through energy and water conservation, recycling and green
construction; and contribute one million community service
hours per year" ("Starbucks Announces," 2008).
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PEPSICO

x “Refresh Everything”
x “Dream Machine”

x Water: Respect the human right to water through world-class
efficiency in our/operations, preserving water resources and
enabling access to safe water:

x Land and Packaging: Rethink the way we grow, source,
create, package and deliver our products to minimize our
Impact on land.

x Climate Change: Reduce the carbon footprint of our
operations.

x Community: Respect and responsibly use natural resources
In our businesses and in the local communities we serve.






ONE’S CAPACITY TO REFLECT ON
VALUES WHEN MAKING CORPORATE
DECISIONS......




SAMPLE POLICY OF BUSINESS ETHICS

false. We will never deliberately mislead. We
will be as candid as possible, openly and freely
sharing information, as appropriate to the
relationship.

LEVl STRAUSS x HONESTY: We will not say things that are
il = U O =3

x PROMISE-KEEPING: We will go to great
lengths to keep our commitments. We will not
make promises that can't be kept and we will
not make promises on behalf of the Company
unless we have the authority to do so.

x FAIRNESS: We will create and follow a process
and achieve outcomes that a reasonable

e MR -~ person would call just, evenhanded and no
p\,&e&’(d U% H G‘&ﬂf} arbitrary.




SAMPLE POLICY OF BUSINESS ETHICS CONT'D

direct in our communication, and receptive to
influence. We will honor and value the
abilities and contributions of others,
embracing the responsibility and
accountability for our actions in this regard

LEVI STRAIUSS * RESPECT FOR OTHERS: We will be open and
il = U O =3

x COMPASSION: We will maintain an
awareness of the needs of others and act to
meet those needs whenever possible. We will
act in ways that are consistent with our
commitment to social responsibility.

m x INTEGRITY: We will live up to the companies
- ethical principles, even when confronted by

pt/c;‘ r(dp% 3il 3 ’\m personal, professional and social risks, as well

as economic pressures



BRITISH PETROLEUM OIL SPILL



http://www.youtube.com/watch?v=VqWI6HxigjE
http://www.youtube.com/watch?v=VqWI6HxigjE
http://www.youtube.com/watch?v=VqWI6HxigjE
http://www.youtube.com/watch?v=VqWI6HxigjE
http://www.youtube.com/watch?v=VqWI6HxigjE

llinesses linked to BP Qil Disaster:
Widespread Sickness due to Toxic Chemicals

January 9, 2011 by Filed under

By Dahr Jamail

Doctor attributes widespread sickness to toxic
chemicals from the Gulf of Mexico catastrophe.

Dr. Rodney Soto, a medical doctor in Santa Rosa
Beach, Florida, has been testing and treating patients
with high levels of oil-related chemicals in their blood
stream

“This is a young woman in good health, with good nutritional
intake, no health issues, hates to take any medication, and ate
only organic foods,” he explained, “But shortly after going to
the beach, where she was likely exposed to toxins, she
developed respiratory illness and developed cancer within
weeks. I think this was due to direct exposure to chemicals in
the dispersants and VOCs.”


http://theintelhub.com/author/alex/
http://theintelhub.com/category/gulfoilspill/
http://theintelhub.com/category/news/intel-hub-exclusives/

Florida never issued any advisories,

despite many residents reporting

illnesses they attribute to the oil

disaster.
Gregg Hall lived in Pensacola, Eloridd, and also had his blood tested.
“Lhave a cough that won’t go away, my feet have beennumb for months, I
have headaches and nausea all the time,” Hall said.
Hall recently moved to Idaho, and is among a growing number of Gulf
Coast residents who feel that they are victims of an environmental
catastrophe that has received inadequate response from the federal
government.

“It’s criminal for the government to tell people to
edt the contaminated seafood, and that it’s
alright for people go to our toxic beaches and
swim in the contaminated water,”



Let the BP whistle blowing begin

Mon, Jun 14 2010 at. 8:32 PM EST

“

| expect we will be seeing many more backlit, voice-modified
whistleblower videos in the weeks and months to come, as more and
more employees inside BP's Gulf cleanup and media operation
decide enough is enough. A local news channel in Houston, Texas,
was able to get one employee — who was hired to receive calls for BP
— on the condition of anonymity to spill the beans about the
company's mistreatment of sometimes desperate call-ins from Gulf
residents affected by the BP oil catastrophe. According to KHOU
(Channel 11 in Houston) more than 200,000 phone calls have been
received by BP from distressed Gulf residents since they set up their
call centers, but as the woman named "Janice" described, the
messages left go nowhere. Knowing this, many of the call center
workers just jot down "Blah, Blah, Blah." Many people in need of
urgent assistance are deceived into thinking their messages are
being formally documented, but it's clear that BP's ineptitude
extends to the simple task of taking phone messages. One more
strike in a growing list of what not to do when you are responsible for

the world's biggest environmental disaster”
y a mother
Ll nature
network
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Obligetion fio ke aefion Ehad profects ad mproves both the

7tions

welfre of soctety s @ whole and the tierests of orgm
is the deftifion of

a. Corporate Social Responsibility
b. Ethics
c. Productivity



go hand  hand veith responsthle freatment of emplogees,
customers, and the communtéy.

a. Stakeholder Relations
b. Code of Ethics
c. Profitability and growth



SOGTAL RESPONSTBILITY AGTTVITIES MAY BE BECAOSE T
GOMPELS MANAGERS TO SPEND MONEY ON SOME INDIVIDUALS THAT
RIGHTFOLLY BELONGS T0 OTHER INDTVIDUALS.

a. Fair
b. Unethical
c. good



The degres of effectiveness and efficiency m organization
dgsfplggsmpmsmmgrﬁﬁ Sociad responsthilTies Is
calle

a. Honesty
b. Social effectiveness
c. Social Responsiveness



Wheet approach sags: “Bustness have economic and soctefial goals™

a. Social responsibility approach
b. Social obligation approach
c. Social responsiveness approach




Starbucks has a partnership with




From the sample policy of
business ethics.....

“We wrill crecbe and follow @ process and achieve owtcomes et a
reasonable person would call fust, evenhanded and no arbrrary”
IS

Q

. Respect
. Fairness
c. Promise-keeping

O




Busmess have the responsthility o help maintam md
Tmprove the overall

a. Society
b. Problematic
c. Responsibility in the work place



Voluntartly fiake action o protect emplogees” health
(gaingt



help preserve environment by featuring recycled
paper goods.

a. Green hotels
b. Local recycling companies



“Gonfne soctal responsthiliiy fo existing legislation” s
referring o the

a. Social responsibility approach
b. Social obligation approach
c. Social responsiveness approach




“To have economic and soctefial goals as well as the obligadion To
nfictpare pobential social problems and work acéively oward
preventing their occurrence” is part; of the

a. Social responsibility approach
b. Social obligation approach
c. Social responsiveness approach




From the sample policy of
business ethics.....

We well nof s Ehings ha are false. We will never delhercely
mislead. We vetll be as candtd as possthle, openly and freely shartng

informetion, as appropriate fo the relafionship.

QO

. Respect
Falrness
c. Honesty
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From the sample policy of
business ethics

We wrill go fo grect leangths o keap our commTfmentss. We
wrill not make promises that can 6 be kept and we will
nof make promises on behalf of the Company wmless we
have fihe awthortéy fio do so.

a. Respect
b. Fairness
c. Promise-keeping




From the sample policy of
business ethics.....

We wrill Iive up o Ehe compemies efhical principles, even when
confronted by personal, professional and soctal risks, as well as
ACONOIIC pressures

QO

. Respect
. Integrity
c. Promise-keeping

o




Soctal responsthilry acfivities may be wmethica because

a. It compels managers to not spend money on
some individuals that rightfully belongs to other
Individuals

. It compels managers to spend money on some
individuals that rightfully belongs to other
Individuals




Managers Should Make an Effort fio perform all legally
T'equired

a. Social responsibility activities
b. Social activities
c. Ethical activities



He eill be open and direct in our commmicartion, md

recepfive fo fluence. We will honor and value the abili

d confrihtions of others, embracing the responsthilt

md accounfiabliy for our actions n this regard”.

Q

. Respect for others
. Integrity
c. Promise-keeping

O
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ONE OF THE ARGOMENTS AGATNST BOSTNESS PERFORMING SOCIAL
RESPONSTBILITY AGTTVITIES 15 THAT

a. It's unnecessary

p. It costs too much money



One’s Gapactty o Reflect on
Vadues when making Gorporate Decistons IS

a. Ethics
b. Honesty
c. Fairness






